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FASHION

“Dramatic” describes 
both shu uemura’s 
fall makeup col-
lection and the 
transformation the 

new boutique went through before open-
ing on Fillmore Street in May. Once a 
dark and musty minimart, the airy, modern 
space is now bathed in natural light that 
streams in through floor-to-ceiling windows. 
Transparent packaging shows off the rainbow 
of vibrant colors that shu uemura’s makeup 
is known for, and the open displays of the 
“skincare theater” encourage customers to 
play with products.

 Shu Uemura founded his eponymous cos-
metics company in 1960 on the back of 
a single product, Unmask Cleansing Oil. 
Uemura, a Hollywood makeup artist best 
known for turning Shirley MacLaine into 
a convincing geisha in the 1962 film My 
Geisha, created the cleanser after observing 
movie stars remove heavy on-camera makeup 
with an oil-based mixture. Long before Bobbi 
Brown or Trish McEvoy, Uemura was the first 
makeup artist to create a comprehensive line 
that evolved from skincare to cosmetics. The 
cleansing oil is still a best-seller today, and 
the company Web site claims that a bottle is 
purchased every 30 seconds.
 In the new store, nowhere is shu uemura’s 
Japanese heritage more evident than in the 
mural that runs the length of one wall. 
Painted by artist Ai Yamaguchi, who also 
designed limited-edition packaging for the 
famous cleansing oils, the mural depicts 
five wide-eyed girls in Yamaguchi’s nouveau-
Japanese style. Elements of anime (Japanese 
cartoons), manga (Japanese comics), and uki-
oye (traditional Japanese wood block prints) 
combine in a wallscape rich with Japanese 
symbolism, such as the patterned kimonos 
that represent good-luck charms.
 But shu uemura isn’t counting on luck for 

Japanese cosmetics company shu 
uemura opens second U.S. boutique 
on Fillmore Street
By Catherine Nash

the new store’s success. Strong Bay Area Web 
sales proved San Francisco an ideal location 
for a second U.S. boutique, and Fillmore 
Street’s proximity to Japantown means the 
store is close to an established customer base. 
Nevertheless, Peter Malachi, assistant v.p., 
public relations, is careful not to stereotype 
the shu uemura customer: “Our customer 
is everyone,” he says, highlighting the mix 
of young and old, white and Asian, fashion-
forward and conservative shoppers who are 
regulars.
 One of the store’s unique attractions is the 
Tokyo Lash Bar, with more than 20 styles of 
faux lashes from natural-looking to dramatic 

to drag queen. 
Madonna and 
Oprah, both 
fans, have 
theirs made-
to-order with 
human hair. 
Another in-
store indul-
gence is the 
Skin Catharsis, 
a relaxing 150-
step cleans-
ing process 
that incorpo-
rates shiatsu 
and Japanese 
a c u p r e s s u r e 

techniques. Almost a minifacial, the 7-min-
ute procedure starts with an application of 
cleansing oil to remove dirt and makeup, fol-
lowed by a cool spritz of Depsea Water. The 
water, taken from 320 meters below the sea, 
boasts over 60 minerals and emulsifies the oil 
so it can be removed easily, leaving skin silky 
smooth and hydrated. “Many women tell us 
they don’t use moisturizer anymore,” Malachi 
notes.
 Other trademark shu uemura products 
include the eyelash curler, named an InStyle 
magazine Best Beauty Buy four years in a row, 
and handmade brushes of goat, badger and 
sable hair. Each brush is stacked by hand and 
the hairs are never cut. As a result, they sweep 
more softly against the skin.
 New for fall is the Masquerade line of 
colors, inspired by Venetian masks and mid-
century courtesans. Metallic eye shadows in 
shades of copper, midnight gray and plum 
come in packaging illustrated with a peacock 
feather, and products like shimmery Luster 
Gel and iridescent glue-on Swarovski crystals 
bring a sense of fantasy to your face.

shu uemura, 1971 Fillmore Street (at Pine), 
(415) 395-0953. Open Mon.-Sat. 10 a.m.-7 
p.m., Sun. 11-6.

This Just In...
By Fred Gehrung

Sometimes it seems as though sum-
mer is just three days long: Memorial 
Day, Independence Day and Labor 
Day. One day to set out the lawn 
furniture, one day to sprawl on it, 

and one day to put it away. And as you do, the 
fall fashion magazines, fat as phone books, pile 
up on the table.
 In October, the Bay sparkles in a special, 
brilliant autumn sunlight. There is a nip in the 
breeze and a sweetness to the salty air. You draw 
the freshening atmosphere into your lungs, and 
drink up the more pronounced color with your 
eyes. As the arc of the sun moves lower and we 
see the shadow patterns change, something is 
stirred within us. It is our season in transit.
 And here in The City, our pulse – the pulse 
of autumn – quickens: new theater, new exhi-
bitions, new music, new books, new commit-
ments. Anticipation is everywhere. Everyday 
life now doesn’t seem as everyday. Somehow, 
we feel more awake, sense by sense. The season, 
whatever you may call it, feels more like the 
new year than the New Year itself. It is the time 
we should take off from work, only we never 
do.
 Back East, at our lake cottage in New 
Hampshire, in October you can watch the foli-
age turn in a stately progression – the red and 
orange of maples, then the gold of birches and 
poplars, then the final flames of oak. Weathered 
birch trunks gleam silver-white in the autumn 
brightness. Our lake at times stands so still that, 
looking into it, you may as well be looking into 
the sky, every cloud mirrored in its surface.
  The wind of a friendly October day in New 
Hampshire bears a fleeting warmth and smells 
of many ripenesses. It’s a wind to walk with on 
a golden afternoon, a wind that skitters brittle 
leaves along the roadside. It bears the fragrance 
of evergreens and pauses under old apple trees 
to pick up the scent of ripened fruit. It enriches 
its bouquet with the damp sweetness of molder-
ing vegetation and rotting logs.

 You sniff autumn’s yeasty bouquet and 
you want to smile. You can feel change tak-
ing place, and though you can’t find words 
to explain it, you are comforted and ener-
gized for the wintry days ahead. This is the 
mood of October, Nature’s grand finale. 
And it comes to call in our city by the Bay, 
bringing all of its special attributes, just as 
it does to the hamlets of New England.
 Agleam in the October sun are Nob 
Hill, Coit Tower and Telegraph Hill. The 
Ferry Building stands warmed and back-
lit each afternoon while our resplendent 
Victorians preen in the dazzling brightness. 
A breeze with a bite puts a ripple in the 
Fairmont’s flags while companions sprawl 
on the green of Washington Square. As 
the Marina district’s yacht harbor sparkles 
against a crystal clear sky, a kite catches the 
breeze and dances overhead. And on street 
corners, the flower stands are explosions of 
color. It is time for an espresso at a sidewalk 
café or a glass of wine above a sunny plaza. 
Our cable cars add their happy clatter to 
the season’s sounds of football and opera. 
Traffic is not a nuisance and horns seem 
melodious. A motorist stops to let you pass 
and smiles. Yes, all is sweetness and light. 
There is an October look to our city, a 
seductive whisper to the breezes, and San 
Francisco seems a wonderful friend whose 
arm we want to take on the way to lunch. 
If the rest of the year could be like one par-
ticular month, I would choose October.

Fred Gehrung is a free-lance writer who lives in 
the Marina. He has written features and humor 
for newspapers including the Chicago Tribune, 
the Boston Globe and the New York Times. 
His April 2005 Marina Times column about 
the naming of sports stadiums ran several weeks 
later in another publication Fred sometimes 
writes for called the New York Times. You can 
reach Fred via email at fred@northsidesf.com.

While our passion for finding the best wines takes us around the globe, you
need only travel minutes to bring the pleasure of great wine to your table
tonight. Come experience our hand selected, world class wines, uniquely
arranged by flavor and taste. Bold Cabernets, Fruity Pinot Noirs, Crisp

Sauvignon Blanc, as well as wine accessories, wine club and tasting events.
Your journey awaits at WineStyles where it’s never an expensive trip with

most wines remarkably priced between $10 and $25.

World Class Wines for a Fraction of the Price!

Crisp Smooth Rich Bubbly Fruity Mellow Bold Nectar
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